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2025 Business Report 

 

 



 

 
 

Power Wind Health Industry Incorporate d  
2025 Business Report 

Prk +~{§^|· {^s|z· ~§kª^®k« {k{fkª«rs§-f^«ki ps®|k«« gk|®kª gr^s|« ̂ |i 

ªkgªk^®s~|^z «§~ª®« ´k|¯k«Ï ^|i s® s« ®rk psª«® ps®|k«« gk|®kª gr^s| s| P^sµ^| ®~ fk 

zs«®ki ~| ®rk «®~gy k¶gr^|qkÎ 7| À¾ÀÃÏ µs®r ®rk g~|®s|¯ki ªs«k s| «§~ª®« 

§^ª®sgs§^®s~| ^|i «¯«®^s|ki qª~µ®r s| ®rk ps®|k«« {^ªyk®Ï {k{fkª«rs§ ~p J~µkª 

Ws|ií« g~ªk fª^|i ê4s®|k«« 4^g®~ª·ë ªk^grki ^ ªkg~ªi rsqrÏ iªs´s|q f~®r ªk´k|¯k 

^|i §ª~ps® ®~ rs«®~ªsg §k^y«Î Prk +~{§^|·í« ªk´k|¯k qª~µ®r ª^®k s| À¾ÀÃ 

~¯®§kªp~ª{ki ®rk {^ªyk®Ï ^|i s®« §ª~ps®^fszs®· ^z«~ «¯ª§^««ki ®r^® ~p s®« s|i¯«®ª· 

§kkª«Î 

1. 202 5 Business performance  

J~µkª Ws|i ^grsk´ki ^ |kµ rs«®~ªsg rsqr s| ~§kª^®s|q ªk´k|¯k p~ª ®rk ps«g^z 

·k^ª À¾ÀÃÏ µs®r §ª~ps®« ^z«~ s|gªk^«s|q «sq|spsg^|®z· g~{§^ªki ®~ ®rk §ªk´s~¯« 

·k^ªÎ Prk ~§kª^®s|q ªk´k|¯k p~ª ®rk ps«g^z ·k^ª À¾ÀÃ µ^« @PöÄÏ¾ÄÃÏÄÇ¾ 

®r~¯«^|iÏ µs®r ^ ·k^ª-~|-·k^ª qª~µ®r ª^®k ~p ¿ÆÎÂ¾ĆÎ 5ª~«« §ª~ps® ªk^grki 

@Pö¿ÏÇÁÅÏ¾¿Æ ®r~¯«^|iÏ µs®r ^ ·k^ª-~|-·k^ª qª~µ®r ª^®k ~p ÁÁÎÇÇĆÎ B§kª^®s|q 

s|g~{k ^{~¯|®ki ®~ @PöÇ¾¾ÏÃÆÇ ®r~¯«^|iÏ «r~µs|q ^ ·k^ª-~|-·k^ª qª~µ®r 

ª^®k ~p ÅÂÎÅÂĆÎ 7|g~{k pª~{ g~|®s|¯s|q ~§kª^®s~|« fkp~ªk s|g~{k ®^¶ ªk^grki 

@PöÆÂÀÏÃÇÂ ®r~¯«^|iÏ µs®r ^ ·k^ª-~|-·k^ª qª~µ®r ª^®k ~p Æ¾Î¾ÄĆÎ @k® s|g~{k 

^{~¯|®ki ®~ @PöÄÅ¾ÏÁ¿Å ®r~¯«^|iÏ µs®r ^ ·k^ª-~|-·k^ª qª~µ®r ª^®k ~p ÅÇÎÀÂĆÏ 

^|i k^ª|s|q« §kª «r^ªk ^{~¯|®ki ®~ @PöÆÎÂÇÏ µs®r ^ ·k^ª-~|-·k^ª qª~µ®r ª^®k 

~p ÅÅÎÇÇĆÏ µrsgr s« ^z«~ ^ |kµ rs«®~ªsg rsqrÎ 

 

-¯ªs|q ®rk ps«g^z ·k^ª À¾ÀÃÏ ®rk +~{§^|· «¯ggk««p¯zz· ~§k|ki «k´k| |kµ 

ê4s®|k«« 4^g®~ª·ë ~§kª^®s|q «s®k«Ï s|gz¯is|q 4s®|k«« 4^g®~ª· Ý44Þ P^s|^| +s®· 

Xs|«rsÏ 44 Xs{k|Ï 44 P^~·¯^| +s®· Ls|q§¯Ï 44 \rk|qq¯^|qÏ 44 P^~·s|qÏ 44 @kµ 

P^s§ks +s®· Nr¯^|qr~Ï ̂ |i 44 =^~r«s¯|q +s®· Mk|µ¯Î "iis®s~|^zz·Ï 44 6«s|gr¯ 

+~¯|®· \r¯fks ^|i 44 ?s^~zs +~¯|®· ?s^~zs µkªk ªk«§kg®s´kz· {~´ki ®~ |kµ 

«s®k«- 44 @kµ \r¯fks ̂ |i 44 P~¯pk| ®~ §ª~´sik ^ z^ªqkª ~§kª^®s|q ^ªk^ ^|i ^ 

µsikª ´^ªsk®· ~p ps®|k«« k©¯s§{k|®Ï ~ppkªs|q {k{fkª« ^ fk®®kª µ~ªy~¯® 



 

 
 

k¶§kªsk|gkÎ "« ~p -kgk{fkª Á¿Ï À¾ÀÃÏ ê4s®|k«« 4^g®~ª·ë r^« ÆÁ ~§kª^®s|q «s®k«Ï 

^|i ®rk |¯{fkª ~p {k{fkª« k¶gkkiki ÁÄÂÏ¾¾¾Ï µs®r ^| s|gªk^«k ~p ÄÂÏ¾¾¾ 

{k{fkª« g~{§^ªki ®~ ®rk §ªk´s~¯« ·k^ªÏ {^ªys|q ®rk rsqrk«® qª~µ®r s| ªkgk|® 

·k^ª«Ï µs®r ^ ·k^ª-~|-·k^ª qª~µ®r ª^®k ~p À¿ÎÁÁĆÎ 

 

7| À¾ÀÃÏ J~µkª Ws|i yk§® §ª~{~®s|q ´^ªs~¯« /N5 s|s®s^®s´k«Ï s|gz¯is|q 

s{§zk{k|® k|kªq·-«^´s|q {k^«¯ªk« ^® |^®s~|µsik ~§kª^®s|q «s®k«Ï §^ª®sgs§^®s~| 

s| ^||¯^z ê/^ª®r 6~¯ªë k´k|®«Ï i^sz· §ª^g®sgk ~p ®¯ª|s|q ~pp «sq|f~^ªi zsqr®« ~|k 

r~¯ª k^ªz· ®~ «^´k k|kªq· ^|i ªki¯gk g^ªf~| k{s««s~|«Ï ^g®s´k s|´~z´k{k|® s| 

ªk{~´s|q ?szk- -̂{s|¯®k µkki ^|i ~®rkª ^g®s´s®sk« ®r^® §ª~®kg® P^sµ^|ó« |^®s´k 

kg~z~q·Ï ~ªq^|sºs|q |^®s~|µsik fz~~i iªs´k«Ï «¯§§~ª®s|q «~gs^z µkzp^ªk 

~ªq^|sº^®s~|« «¯gr ^« 6~¯«k ~p Prk >s®®zk "|qkz« =^~r«s¯|qÏ g^ªs|q p~ª ®rk 

rk^z®r ^|i k¶kªgs«k ~p ®rk kzikªz· §~§¯z^®s~|Ï «®ªk|q®rk|s|q s|i¯«®ª·-^g^ik{s^ 

g~zz^f~ª^®s~|Ï ®^zk|® g¯z®s´^®s~|Ï ^|i g~|®s|¯~¯«z· f¯szis|q ^ pªsk|iz· µ~ªy§z^gk 

k|´sª~|{k|®Î 

 

7| ®rk ·k^ª À¾ÀÃÏ J~µkª Ws|i ~|gk ^q^s| ªkgks´ki ´^ªs~¯« r~|~ª«Ï ª^|ys|q psª«® 

s| ®rk zks«¯ªk «kª´sgk s|i¯«®ª· s| ®rk +M74 Ý+rs|^ +ªkis® 7|p~ª{^®s~| Nkª´sgkÏ >®iÎÞ 

À¾ÀÃ kis®s~| ~p PBJ Ã¾¾¾ å Prk >^ªqk«® +~ª§~ª^®s~|« s| P^sµ^|Î Prk +~{§^|· 

r^« ªkgks´ki ®rs« is«®s|q¯s«rki r~|~ª p~ª ®rªkk g~|«kg¯®s´k ·k^ª«Î 7| ^iis®s~|Ï 

®rk +~{§^|· µ^« ^µ^ªiki ®rk êN§~ª®« "g®s´s«® "µ^ªi N§~|«~ª«rs§ +^®kq~ª· 

5~zi "µ^ªië f· ®rk ?s|s«®kª ~p N§~ª®« >kk Y^|qÏ s| ªkg~q|s®s~| ~p J~µkª Ws|ií« 

kpp~ª®« ®~ §ª~{~®k |^®s~|µsik «§~ª®« §^ª®sgs§^®s~| ^|i ®rk «¯«®^s|^fzk 

ik´kz~§{k|® ~p ^®rzk®sg« ®rª~¯qr g~ª§~ª^®k ªk«~¯ªgk«Î J~µkª Ws|ií« fª^|i r^« 

ÆÀ «s®k« ~f®^s|ki êNkzp-"««k««{k|® ~p W~ªy§z^gk 6k^z®r Jª~{~®s~| s| À¾ÀÃÏë 

^|i s® ªkgks´ki «§~ª® k|®kª§ªs«k gkª®spsg^®s~| pª~{ ®rk N§~ª®« "i{s|s«®ª^®s~|Ï 

?ÎBÎ/Î Ý|~µ ®rk ?s|s«®ª· ~p N§~ª®«ÞÎ 4¯ª®rkª{~ªkÏ ®rk +~{§^|· ªkgks´ki ®rk 

À¾ÀÃ 6^§§· /|®kª§ªs«k Nsz´kª "µ^ªi pª~{ ¿¿¿¿ <~f *^|y ^|i ®rk À¾ÀÃ P^sµ^| 

P^zk|® N¯«®^s|^fszs®· "µ^ªi pª~{ +~{{~|Wk^z®r ?^q^ºs|kÎ 

 

 



 

 
 

(1) Financial results 

Unit: NT$ Thousand  

7®k{ÛYk^ª À¾ÀÂ À¾ÀÃ 
7|gªk^«k Ý-kgªk^«kÞ 

"{~¯|® M^®s~ 

B§kª^®s|q ªk´k|¯k« 5,122,945  6,065,690  942,745  18.40% 

B§kª^®s|q g~«®« (3,677,273) (4,128,672) (451,399) 12.28% 

5ª~«« §ª~ps® 1,445,672  1,937,018  491,346  33.99% 

B§kª^®s|q k¶§k|«k« (930,273) (1,036,429) (106,156) 11.41% 

B§kª^®s|q s|g~{k 515,399  900,589  385,190  74.74% 

@~|-~§kª^®s|q s|g~{k 
^|i k¶§k|«k« 

(47,446) (57,995) (10,549) 22.23% 

7|g~{k pª~{ g~|®s|¯s|q 
~§kª^®s~|« fkp~ªk 
s|g~{k ®^¶ 

467,953  842,594  374,641  80.06% 

7|g~{k ®^¶ k¶§k|«k (93,983) (172,277) (78,294) 83.31% 

@k® s|g~{k 373,970  670,317  296,347  79.24% 

/^ª|s|q« §kª «r^ªk Ý@PöÞ 4.77 8.49 3.72 77.99% 

 
(2) Budget Implementation 

Unit: NT$ thousand  

Year 

Item 

Actual  

 in 2025 

Projected  

 in 2025 

Achievement 

Ratio 

B§kª^®s|q ªk´k|¯k« 6,065,690  5,749,071  105.51% 

B§kª^®s|q g~«®« (4,128,672) (4,081,473) 101.16% 

5ª~«« §ª~ps® 1,937,018  1,667,598  116.16% 

B§kª^®s|q k¶§k|«k« (1,036,429) (1,011,556) 102.46% 

B§kª^®s|q s|g~{k 900,589  656,042  137.28% 

@~|-~§kª^®s|q s|g~{k 
^|i k¶§k|«k« (57,995) (58,848) 98.55% 

7|g~{k pª~{ g~|®s|¯s|q 
~§kª^®s~|« fkp~ªk 
s|g~{k ®^¶ 

842,594  597,194  141.09% 



 

 
 

Year 

Item 

Actual  

 in 2025 

Projected  

 in 2025 

Achievement 

Ratio 

7|g~{k ®^¶ k¶§k|«k 
s|g~{k (172,277) (120,374) 143.12% 

@k® s|g~{k 670,317  476,820  140.58% 

 
(3) Number of operating sites and members of Fitness Factory 

7®k{ÛYk^ª 
-kgk{fkª Á¿ 

À¾À¿ À¾ÀÀ À¾ÀÁ À¾ÀÂ À¾ÀÃ 

@¯{fkª ~p ~§kª^®s|q «s®k« ÃÅ ÄÂ Å¾ ÅÅ ÆÁ 

@¯{fkª ~p {k{fkª« À¿ÂÏ¾¾¾ ÀÀÁÏ¾¾¾ ÀÃÁÏ¾¾¾ Á¾¾Ï¾¾¾ ÁÄÂÏ¾¾¾ 

 
(4) Financial structure and profitability 

7®k{ÛYk^ª À¾ÀÂ À¾ÀÃ 

4s|^|gs^z 
«®ª¯g®¯ªk 

-kf® ®~ ^««k® ª^®s~ 80.88% 80.20% 

>~|q-®kª{ g^§s®^z ®~ §ª~§kª®·Ï §z^|®Ï 
^|i k©¯s§{k|® ª^®s~ 

85.71% 83.24% 

Jª~ps®^fszs®· 

Mk®¯ª| ~| ^««k®« 4.51% 6.81% 

Mk®¯ª| ~| k©¯s®· 19.62% 30.42% 

@k® §ª~ps® {^ªqs| 7.30% 11.05% 

/^ª|s|q« §kª «r^ªk Ý@PöÞ 4.77 8.49 

 
(5) Research and Development Work 

The Company is classified as Sports, amusement, and recreation industry , 

thus it does not have an R&D department. Trk +~{§^|·í« Department  of 

Physical Fitness has set up Education and Training  Division  dedicated to 

developing group training courses for personal trainers , spin classes, 

aerobics classes and yoga classesÎ 

2. 202 6 Business plan 

(1) Market penetration strategy  

"gg~ªis|q ®~ ®rk êÀ¾ÀÃ N§~ª®« N®^®¯« N¯ª´k·ë g~|i¯g®ki f· Nrsr 6«s| 

Q|s´kª«s®· ~| fkr^zp ~p ®rk N§~ª®« p~ª "zz "qk|g·Ï ?s|s«®ª· ~p N§~ª®«Ï ®rk 

§ª~§~ª®s~| ~p §k~§zk k|q^qs|q s| «§~ª®« s|gªk^«ki pª~{ Æ¿ÎÆĆ s| À¾ÀÀ ®~ 

ÆÁÎÁĆ s| À¾ÀÃÎ Prk §kªgk|®^qk ~p §k~§zk k|q^qs|q s| rsqr-s|®k|«s®· 



 

 
 

k¶kªgs«k Ýµrkªk ®rk· «µk^® ^|i qk® ~¯® ~p fªk^®r i¯ªs|q k^gr «k««s~|Þ ^z«~ 

s|gªk^«ki pª~{ ÂÂÎÅĆ s| À¾ÀÀ ®~ ÂÇÎÃĆ s| À¾ÀÃÎ Prs« s|isg^®k« ®r^® {~ªk 

^|i {~ªk §k~§zk ^ªk §^·s|q ^®®k|®s~| ®~ ®rksª §r·«sg^z rk^z®r ^|i ®rk 

kppkg®s´k|k«« ~p k¶kªgs«kÏ s|®kqª^®s|q s® s|®~ ®rksª i^sz· zs´k«Ï zk^is|q ®~ ^ 

gkª®^s| gzk^ª z~|q-®kª{ qª~µ®r s| ps®|k«« ik{^|i s| P^sµ^|Î J~µkª Ws|i r^« 

«ksºki ~| ®rk ®ªk|i ~p êk¶kªgs«k ^« §^ª® ~p i^sz· zspk ^|i ps®|k«« ^« §^ª® ~p 

zs´s|qÏë ^|i ê4s®|k«« 4^g®~ª·ë s« k¶§^|is|q «s®k« ®~ fk gz~«kª ®~ g~{{¯|s®sk« 

^|i i^sz· zspkÎ 
 

Prs« ·k^ªÏ J~µkª Ws|ií« fª^|i ê4s®|k«« 4^g®~ª·ë µszz ~§k| ¿¾ |kµ ~§kª^®s|q 

«s®k«Î 7| ®rk psª«® ©¯^ª®kª ~p À¾ÀÄÏ 44 P^s§ks +s®· "|rk µ^« ~§k|ki ~| 

4kfª¯^ª· ÀÆÎ 7| ®rk «kg~|i ©¯^ª®kªÏ 44 P^sgr¯|q +s®· W¯ªs µszz fk ~§k|kiÎ 7| 

®rk ®rsªi ^|i p~¯ª®r ©¯^ª®kª«Ï ê4s®|k«« 4^g®~ª·ë µszz ~§k| |kµ «s®k« s| ®rk 

|~ª®rÏ gk|®ª^z ªkqs~| ^|i «~¯®rÎ @kµ ~§kª^®s|q «s®k« µszz fk ~§k|ki 

®rª~¯qr~¯® ^zz p~¯ª ©¯^ª®kª« ~p ®rk ·k^ªÎ *· ®rk k|i ~p À¾ÀÄÏ ®rk |¯{fkª ~p 

ê4s®|k«« 4^g®~ª·ë «s®k« µszz k¶gkki Ç¾Ï µs®r ÇÁ «s®k« ^gª~«« P^sµ^| ~ppkªs|q 

®rk fk«® ps®|k«« «kª´sgk« ®~ g~|«¯{kª«Î 7| ^iis®s~|Ï ®rk +~{§^|·ó« |kµ 

f¯«s|k«« fª^|iÏ êNyz¯f N§~ª®« +z¯fÏë µszz g~|®s|¯k s®« k¶§^|«s~| pª~{ z^«® 

·k^ªÏ µs®r p¯ª®rkª p^gszs®· ~§k|s|q« §z^||ki p~ª ®rs« ·k^ªÎ 

 

P~ ªki¯gk ®rk pk^ª ~p ~zikª ^i¯z®« k|®kªs|q q·{« ^|i ®~ k|g~¯ª^qk {~ªk 

kzikªz· s|is´si¯^z« ®~ µ~ªy ~¯® ®~qk®rkªÏ 4s®|k«« 4^g®~ª· r^« ªkq¯z^ªz· 

z^¯|grki ®rk êVs®^zs®· 4s®|k«« +z^««ë ^gª~«« P^sµ^|Ï µrsgr s« «§kgspsg^zz· 

ik«sq|ki p~ª «k|s~ª gs®sºk|« ^|i p~g¯«k« ~| ®rk kzikªz·Î êVs®^zs®· 4s®|k«« 

+z^««ë s« |~® zs{s®ki ®~ 4s®|k«« 4^g®~ª· {k{fkª«Ñ ^|·~|k g^| «sq| ¯§ ^|i 

µ~ªy ~¯® ®~qk®rkªÎ Wk ~ppkª f^«sg ªk«s«®^|gk ®ª^s|s|q «¯s®^fzk p~ª «k|s~ª«Ï 

rkz§s|q ®rk{ k|r^|gk §r·«sg^z ps®|k«« ^|i ^qk rk^z®rsz·Ï ^|i kppkg®s´kz· 

§ªk´k|®s|q «^ªg~§k|s^ ^|i ~«®k~§~ª~«s« ®rª~¯qr qª~¯§ k¶kªgs«k gz^««k«Î 7| 

À¾ÀÃÏ {~ªk ®r^| ÁÏ¾¾¾ §^ª®sgs§^|®« ^gª~«« P^sµ^| ®~~y §^ª® s| ®rk êVs®^zs®· 

4s®|k«« +z^««ë ®ª^s|s|q §ª~qª^{« ^|i ªkz^®ki «k{s|^ª«Î Prk §ª~§~ª®s~| ~p 

4s®|k«« 4^g®~ª·í« {k{fkª« ^qki ÃÃ ^|i ^f~´k r^« ^z«~ s|gªk^«ki ·k^ª f· 

·k^ªÏ g¯ªªk|®z· ^§§ª~^grs|q ¿¾ĆÎ 

 

7| À¾ÀÄÏ ê|kµ-«®~ªk {~{k|®¯{Ïë ê«^{k-«®~ªk qª~µ®rÏë ^|i ês|gªk^«ki 

«kg~|i^ª· g~|«¯{§®s~| f· {k{fkª«ë ^ªk «®szz ®rk ®rªkk {^x~ª p~ªgk« ®~ 

drive continuous growth for Power Wind. The Company's revenue is 

expected to maintain significant growth this year, and profits will show even 

stronger growth.  



 

 
 

 

(2) Product and service development strategy  

1. ê@kµ pª~i¯g®«ë ^|i ênew skª´sgk«ë drive revenue and profit growth  

In 2026, in terms of expanding sales channels, in addition to 

«®ªk|q®rk|s|q ®rk «^zk« {~{k|®¯{ ~p §r·«sg^z ê4s®|k«« 4^g®~ª·ë «s®k« 

and actively introducing smart vending machines, Power Wind will 

continue to explore other physical sales channels for its proprietary 

brand products. The e -commerce platform (EC) went live in April 2026, 

realizing an integration of online and offline. Power Wind will develop 

more high -©¯^zs®· §ª~i¯g®« ®~ {kk® {k{fkª«í is´kª«k ps®|k«« ^|i 

exercise needs, including the major launch of its own apparel brand, 

JBW/MW7@-Î 7| ®rk p~ªk«kk^fzk p¯®¯ªkÏ êisqs®^z gr^||kz«ë ^ªk 

expected to become another powerful sales tool for Power Wind . 

 

In addition, to enhance the member experience and expand services, 

êFitness Factoryë µszz s|®ª~i¯gk ikisg^®ki 6·ª~¶ º~|k« µs®r 

corresponding training programs, dedicated equipment -based Pilates 

zones with associated training courses, and small -group paid aerobic 

gz^««k« ^® yk· ~§kª^®s|q «s®k«Ï p¯zz· g^®kªs|q ®~ {k{fkª«í s|®kªk«® s| 

popular fitness competitions and the latest aerobic workouts . 

 

The Company will continue to optimize the member app by 

incorporating more community engagement features and introducing 

an AI-powered nutritionist to provide members with dietary 

consultations and meal tracking, supporting better results when 

combined with regular training . 

2. êSklub Sportsë is adopting  a brand -new business model  

Power Windís new business brand  êNyz¯f +rsziªk| Jr·«sg^z 4s®|k«« 

+z¯fë was successfully transformed it into an all -age sports facility, 

êNyz¯f N§~ª®«Îë 7| ^iis®s~| ®~ ®rk ~ªsqs|^z grsziªk| ^|i ·~¯®r f^«yk®f^zz 

and soccer programs, the club will also offer professional facilities for 

badminton, pickleball , basketball, and table tennis  for all ages. 

 

"gg~ªis|q ®~ ®rk êÀ¾À5 N§~ª®« N®^®¯« N¯ª´k·ë g~|i¯g®ki f· Nrsr 6«s| 

University on behalf of the Sports for All Agency, Ministry of Sports , 

among the sports most commonly practiced by the general public, 

êBadmintonë ranks sixth, accounting for 9.4% of participants, or an 

k«®s{^®ki ¿ÎÄ¿ {szzs~| §k~§zkÎ êSklub Sportsë r^« zk´kª^qki p~¯ª {^s| 

service offeringsævenue rental, classes, products, and campsæto 

generate significant growth in both revenue and profit. This year, the 



 

 
 

Company will continue to replicate this successful business model by 

k¶§^|is|q êSklub Sportsë µs®r ^ |kµ facility  in Chiayi, further 

enhancing the operational performance of the new brand . 

3. ê*¯ii· *~i· W~ªy«r~§ë å a new brand combining sports massage and 

mind -body healing  

J~µkª Ws|i ~ppsgs^zz· z^¯|grki s®« |kµ fª^|iÏ ê*¯ii· *~i· W~ªy«r~§Ïë 

on September 1, 2024. This brand offers consumers professional and 

high -quality services such as sports massage, relaxation, and structural 

adjustments. It aims to help people who lack exercise and experience 

body stiffness, busy office workers who often suffer from back pain and 

shoulder tension, as well as athletes with muscle tightness in specific 

areas due to intense physical activity. By addressing body fatigue 

g^¯«ki f· «®ªk««Ï µ~ªyÏ ^|i k¶kªgs«kÏ ®rk «kª´sgk« §ª~´siki f· ê*¯ii· 

*~i· W~ªy«r~§ë §ª~{~®k ikk§ ªkz^¶^®s~|Ï gzk^ªs|q ®rk {s|i ^|i 

relieving tension, thereby improving sports performance . 

(3) Marketing strateg y 

In 2026, enhancing brand visibility and market share remains a key 

marketing objective. This year, the Company continues to engage popular 

singer E.SO as the brand ambassador, leveraging his influence along with 

targeted marketing activities for all age groups to attract more consumers 

®~ x~s| ê4s®|k«« 4^g®~ª·ë ^|i s|«§sªk {k{fkª« ®~ êNkk ^ 4s®®kª Y~¯Îë 7| 

addition, through the inaugural Campus Ambassador program and 

collaborations with anime IPs, the Company further strengthens 

connections with the young and reinforces brand recognition among this 

demographic . 

(4) Diversified operations and market development strategy  

1. Power Wind sees growth potential in the U.S. baseball/softball market, 

investing in Taroko US Corporation  

In 2024, Power Wind made a strategic investment of approximately 

NT$100 million in Taroko US Corporation, acquiring a 15% stake. 

Taroko is entering the U.S. market by opening a baseball -themed 

sports entertainment center, with the first TAROKO Batting Center 

opened in March 2025 in Houston, Texas. The second and third 

locations were opened respectively in July and October in Phoenix, 

Arizona. In 2026, the company plans to open four baseball -themed 

sports entertainment centers in the U.S. As TSMC has a $165 billion 

investment in the U.S., this will bring job opportunities and consumer 

demand, particularly in Phoenix, Arizona, where TSMC is building a 



 

 
 

facility. TAROKO Batting Centers are expected to benefit from the 

increasing consumer demand in the area . 

 

Wrk| ®rk +~{§^|· µ^« zs«®kiÏ k¶§^|is|q ê4s®|k«« 4^g®~ª·ë fk·~|i 

Taiwan is set as a long-term goal. Investing baseball -themed sports 

entertainment center in the U.S. serves as an important evaluation for 

ê4s®|k«« 4^g®~ª·ë ®~ k¶§^|i s|®~ ~´kª«k^« {^ªyk®«Î 7| ®rk p¯®¯ªkÏ J~µkª 

Wind may establish its first overseas location in the U.S. and replicate 

the success of its Taiwanese chain fitness model in the U.S. market . 

2. Commitment to promote bodybuilding and the grassroots of football  

P~ §ª~{~®k ®rk §¯fzsgí« z~´k p~ª «®ªk|q®r ^|i fk^¯®· f~i·f¯szis|q ^|i 

driving the fitness trend, Fitness Factory will host three IFBB PRO 

Professional Competitions this year, which are expected to spark a 

bodybuilding craze in Taiwan again . 

Ns|gk ®rk k«®^fzs«r{k|® ~p ®rk êNyz¯f +rsziªk| Jr·«sg^z 4s®|k«« +z¯fÏë 

J~µkª Ws|i r^« ^g®s´kz· §ª~{~®ki grsziªk|í« p~~®f^zz ^|i k«®^fzs«rki 

teams. In September 2022, when the Company obtained the 

management rights of Kaohsiung Nanzih Football Stadium, we 

positioned the stadium as a football development center in Taiwan and 

exclusively introduced the world -class Spanish La Liga football training 

system, aiming to enhance the professional skills of Taiwanese football 

players and coaches. 

J~µkª Ws|i s|s®s^®ki µs®r grsziªk|í« p~~®f^zz ®ª^s|s|q pskzi«Ï ^|i |~µ s® 

has operated Nanzih Football Stadium with international standards. 

4ª~{ ®rk ·~¯®r p~~®f^zz ®k^{ ®~ ®rk µ~{k|í« ^|i {k|í« §ª~pk««s~|^z 

football team, the dream is getting bigger and bigger, and the 

investment is also increasing. In 2026, we will strive to engage more 

excellent companies to join us in promoting the vigorous development 

of football in Taiwan, and fully utilize the world -class Nanzi Soccer 

Stadium. In addition, we keep hosting tournaments such as Fitness 

Factory Cup Youth Football Elite Invitational and Formosa 7s 

International Youth Football Tournament. We hope football in Taiwan 

will take root downwards and blossom upwards . 

(5) The effect of external competition, the legal environment, and the overall 
business environment  

According to statistics from the Ministry of Finance, the sales revenue of 

fitness centers nationwide in 2025 was NT$21.248 billion, a 13.86% 

increase from 2024's NT$18.663 billion. In 2025, the paid fitness market in 

Taiwan shows a stronger growth compared to 2024. Facing external 



 

 
 

competition, Power Wind achieved a new record in operating revenue in 

2025, with profits also growing significantly compared to the previous year. 

In 2026, with the continued rise in fitness demand across all age groups in 

Taiwan, the market size will continue to grow. Driven by the three major 

p~ªgk« ~p ê|kµ-«®~ªk {~{k|®¯{Ïë ê«^{k-«®~ªk qª~µ®rÏë ^|i ês|gªk^«ki 

«kg~|i^ª· g~|«¯{§®s~| f· {k{fkª«Ïë ®rk +~{§^|·í« ªk´k|¯k ^|i §ª~ps® 

are expected to continue growing . 

 

Regulatory authorities for the fitness industry are very stringent, whether in 

terms of standardized contract regulations, legal and compliant operations 

of fitness facilities, or management of indoor air quality in gyms. The 

+~{§^|·í« ê4s®|k«« 4^g®~ª·ë p~zz~µ« ®rk ªkq¯z^®s~|« «k® f· ®rk N§~ª®« 

Administration, M.O.E. (now the Ministry of Sports) regarding the 

«®^|i^ªisºki g~|®ª^g®« p~ª êps®|k«« gk|®kª«ë ^|i êps®|k«« s|«®ª¯g®~ª «kª´sgk«Ïë 

as well as other legal requirements, and had proactively implemented such 

§ª^g®sgk« k´k| §ªs~ª ®~ ®rk ªkq¯z^®s~|« ªkzk^«ki f· ®rk ^¯®r~ªs®·Î ë4s®|k«« 

4^g®~ª·ë fkg~{k« ®rk psª«® ps®|k«« ~§kª^®~ª s| ®rk g~¯|®ª· ®~ §s~|kkª Ã¾Ć ~p 

the advance receipts placed in escrow. Strict legal regulations have never 

fkk| ^| ~f«®^gzk ®~ J~µkª Ws|ií« §ª~qªk««Ñ ª^®rkªÏ ®rk· «kª´k ^« ^ f^ªªskª 

for competitors entering the market . 

3. Future prospect  

In Taiwan, the number of people engaging in physical activities has been 

increasing year by year. The percentage of physically active Taiwanese 

increased from 76.9% in 2006 to 83.3% in 2025. Additionally, according to 

Surveys of Sports City and Surveys of Exercise Conditions over the years, the 

percentage of people doing exercise regularly (at least 3 times a week, 30 

minutes each time, heart rate reaching 130 bpm or rapid breathing and 

sweating due to exercise intensity) showed a notable growth as well, increasing 

pª~{ ¿ÆÎÆĆ s| À¾¾Ä ®~ ÁÃÎÄĆ s| À¾ÀÃÎ 7| ^iis®s~|Ï {k{fkª«rs§ ~p J~µkª Ws|ií« 

ê4s®|k«« 4^g®~ª·ë r^« g~|®s|¯ki ®~ qª~µÏ µs®r ªs«s|q {k{fkª k|q^qk{k|®Ï 

reflecting that gym -q~s|q r^« fkg~{k ^| s|®kqª^z §^ª® ~p {k{fkª«í i^sz· zspk. 

 

Prk ?s|s«®ª· ~p N§~ª®« µ^« ~ppsgs^zz· s|^¯q¯ª^®ki ~| Nk§®k{fkª ÇÏ À¾ÀÃÎ ê5~zi 

?ki^z ?s|s«®kªë >kk Y^|q r^« ~¯®zs|ki «s¶ yk· §~zsg· isªkg®s~|«Ï ^{~|q µrsgr 

ê§ª~{~®s|q |^®s~|µsik §^ª®sgs§^®s~| s| «§~ª®«ë ^|i ê^i´^|gs|q ®rk g~{{kªgs^z 

ik´kz~§{k|® ~p ®rk «§~ª®« s|i¯«®ª·ë ^ªk f~®r k¶§kg®ki ®~ «¯§§~ª® ®rk 

long -term growth of the fitness industry. The Ministry is committed to 

encouraging the public to develop regular exercise habits, with the goal of 

integrating physical activity into the daily lives of all citize ns. In addition, 

through regulatory reforms, resource integration, and cross -sector 

g~zz^f~ª^®s~|Ï ®rk q~´kª|{k|® ^s{« ®~ p¯ª®rkª «®ªk|q®rk| P^sµ^|í« «§~ª®« 



 

 
 

industry ecosystem and create more diverse business opportunities. With an 

established culture of sports participation and strong government support, it is 

anticipated that an increasing number of people will embrace exercise and 

k|q^qk s| ps®|k«« ^g®s´s®sk«Î P^sµ^|í« «§~ª®« ^|i zks«¯ªk s|i¯«®ª· s« ®rkªkp~ªk 

poised to enter a new phase of rapid growth . 
 

In 2026, Power Wind will be dedicated to completing the plan to open 10 new 

ê4s®|k«« 4^g®~ª·ë ~§kª^®s|q «s®k« ^|i ~|k êNyz¯f N§~ª®«ë p^gszs®·Î "g®s´kz· §ª~{~®s|q 

®rk ®rªkk {^x~ª p~ªgk« ~p ë|kµ-«®~ªk {~{k|®¯{Ïë ë«^{k-«®~ªk qª~µ®rÏë 

^|i ës|gªk^«ki «kg~|i^ª· g~|«¯{§®s~| f· {k{fkª«ëÏ g~|®s|¯s|q ®~ ^grsk´k 

outstanding operating performance. We firmly believe that fitness is the ideal 

indoor activity for people of all ages æwhether young individuals pursuing a 

well -toned physique, middle -aged adults building strength and vitality, or seniors 

{^s|®^s|s|q ®rksª rk^z®r ^|i §r·«sg^z ps®|k««Î Prkªkp~ªkÏ J~µkª Ws|ií« q~^z s« ®~ 

{^yk ê4s®|k«« 4^g®~ª·ë ®rk psª«® gr~sgk p~ª P^sµ^|k«k g~|«¯{kª« k|q^qs|q s| 

fitness, and this is what Power Wind is fully committed to achieving. We will 

continuously improve, actively expanding into new sites and markets, 

«®ªk|q®rk|s|q ®rk +~{§^|·í« g~{§k®s®s´k|k««Î Prk {^|^qk{k|® ®k^{ s|«s«®« ~| 

®rk g~ª§~ª^®k §rsz~«~§r· ~p ê7|®kqªs®· ^|i N¯«®^s|^fszs®·ë ^|i ®rk g~ª§~ª^®k g¯z®¯ªk 

~p êJª~pk««s~|^zs«{Ï J^««s~|Ï ^|i J~«s®s´k ^®®s®¯ikë Prk· k{f~i· ®rk §rsz~«~§r· ~p 

ê*¯szi ^ «®ª~|q f~i· fkp~ªk f¯szis|q ^ «®ª~|q g~¯|®ª·Ñ µrkªk ®rkªk s« ^ µszzÏ ®rkªk s« 

^ µ^·Îë Prk +~{§^|· g~|®s|¯k« ®~ µ~ªy r^ªi ®~ {kk® ®rk rk^z®r ^|i fk^¯®· |kki« 

of its members, create greater shareholder value, serve as a solid backing for its 

employees, and fulfill its corporate social responsibility. Wishing all shareholders 

and directors good health, success in all endeavors and happiness in fitness ! 
 
 
 

+r^sª§kª«~|Ð ? |̂^qkªs^z BppsgkªÐ +rskp "gg~¯|®s|q BppsgkªÐ 
5k~ªqk +rk| "zzk| >s| "zk¶ ?s^~ 



 

 
 

Attachment 2. 
Audit CommitteeƋs Review 
Report 

 



 

 
 

Power Wind Health Industry Incorporate d  
Audit CommitteeƋs Review Report 

 

The Board of Directors has prepared the Compa|·í« 2025 Business Report, 

Financial Statements, and earnings distribution  proposal. Of these items, the 

Financial Statements have been duly audited by independent  auditors , Fang-Wen 

Lee and Kuo-Sen Hung, of Ernst & Young, and an audit report has been issued . 

The Business Report, Financial Statements, and earnings distribution  proposal 

mentioned above have been reviewed and determined to be correct and accurate 

by Audit Committee. In accordance with Article 14 -4 of Securities and Exchange 

Act and Article 219 of Company Act, we hereby submit this report.  Please review. 

 
 
 
 

To 

2026 Ann¯^z Nr^ªkr~zikª«í ?kk®s|q 

of Power Wind Health Industry Incorporated  

 
 

 

 

Power Wind Health Industry Incorporated  

 

Chairperson of Audit Committee:  Shang-Pao Yeh 

 

 
 

March 11, 2026 

 

  



 

 
 

 

Attachment 3. 
2025 Earnings Distribution 
Table 

 

  

 



 

 
 

 

Power Wind Health Industry Incorporated  
2025 Earnings Distribution Table 

Unit: NT$  

*^z^|gk ^® ®rk fkqs||s|q ~p ®rk §kªs~i 0 

Jz¯«Ð À¾ÀÃ @k® s|g~{k 666,001,698  

>k««Ð Nk® ^«sik ¿¾Ć p~ª zkq^z g^§s®^z ªk«kª´k (66,600,170 ) 

>k««Ð Nk® ^«sik «§kgs^z ªk«kª´k Ý@~®kÞ (14,412,958) 

/^ª|s|q« s| À¾ÀÃ ̂´^sz^fzk p~ª is«®ªsf¯®s~| 584,988,570  

-s«®ªsf¯®s~| s®k{«Ð  

 +^«r is´sik|i« ®~ «r^ªkr~zikª« Ý@PöÅÎÁÅÅÆ¿Æ¾¿ §kª «r^ªkÞ (584,988,570 ) 

-s«®ªsf¯®s~| s®k{« s| ®~®^z (584,988,570 ) 

Q|is«®ªsf¯®ki k^ª|s|q« ^® ®rk k|i ~p ®rk §kªs~i 0 

Note: In accordance with Letter Jing -Guan-Zheng-Fa-Zi No. 1090150022 of the 
Financial Supervisory Commission, unrealised gains and losses from 
financial assets measured at fair value through other comprehensive 
income arising during the current period, which were recorded as other 
|k® iki¯g®s~|« pª~{ «®~gyr~zikª«í k©¯s®·Ï «r^zz «k® ^«sik ^| ^{~¯|® k©¯^z 

to special reserve . 
 
 
+r^sª§kª«~|Ð ? |̂^qkªs^z BppsgkªÐ +rskp "gg~¯|®s|q BppsgkªÐ 
5k~ªqk +rk| "zzk| >s| "zk¶ ?s^~ 



 

 
 

Attachment 4. 
ƍSustainable Development 
Best Practice PrinciplesƎ 
amendment comparison table 

 



 

 
 

łSustainable Development Best Practice PrinciplesƎ amendment 
comparison table 

Date of amendment: November  6, 2025  

Amended Article Original Article 
Reference and 
reason of 
amendment 

"ª®sgzk ¿Ã 

Prk +~{§^|· s« ̂i´s«ki ®~ 

®^yk s|®~ ^gg~¯|® ®rk kppkg® 

~p f¯«s|k«« ~§kª^®s~|« ~| 

kg~z~qsg^z kppsgsk|g·Ï 

§ª~{~®k ^|i ^i´~g^®k ®rk 

g~|gk§® ~p «¯«®^s|^fzk 

g~|«¯{§®s~|Ï ^|i g~|i¯g® 

ªk«k^ªgr ^|i ik´kz~§{k|®Ï 

§ª~g¯ªk{k|®Ï §ª~i¯g®s~|Ï 

~§kª^®s~|«Ï ^|i «kª´sgk« s| 

^gg~ªi^|gk µs®r ®rk 

p~zz~µs|q §ªs|gs§zk« ®~ 

ªki¯gk ®rk s{§^g® ~| ®rk 

|^®¯ª^z k|´sª~|{k|®Ï zs´s|q 

~ªq^|s«{«Ï ̂ |i r¯{^| 

fks|q« pª~{ ®rksª f¯«s|k«« 

~§kª^®s~|«Ð 

ÝB{s®®kiÞ 

ÅÎ /|r^|gk ®rk 

g~|«kª´^®s~| ~p {^ªs|k 

^|i ®kªªk«®ªs^z 

fs~is´kª«s®· ^|i 

kg~«·«®k{«Ï §ª~{~®k 

®rk «¯«®^s|^fzk ¯«k ~p 

ªk«~¯ªgk«Ï ^|i k|«¯ªk 

p^sª ^|i k©¯s®^fzk 

fk|kps®«Î 

"ª®sgzk ¿Ã 

Prk +~{§^|· s« ̂i´s«ki ®~ 

®^yk s|®~ ^gg~¯|® ®rk kppkg® 

~p f¯«s|k«« ~§kª^®s~|« ~| 

kg~z~qsg^z kppsgsk|g·Ï 

§ª~{~®k ^|i ^i´~g^®k ®rk 

g~|gk§® ~p «¯«®^s|^fzk 

g~|«¯{§®s~|Ï ^|i g~|i¯g® 

ªk«k^ªgr ^|i ik´kz~§{k|®Ï 

§ª~g¯ªk{k|®Ï §ª~i¯g®s~|Ï 

~§kª^®s~|«Ï ^|i «kª´sgk« s| 

^gg~ªi^|gk µs®r ®rk 

p~zz~µs|q §ªs|gs§zk« ®~ 

ªki¯gk ®rk s{§^g® ~| ®rk 

|^®¯ª^z k|´sª~|{k|® ̂|i 

r¯{^| fks|q« pª~{ ®rksª 

f¯«s|k«« ~§kª^®s~|«Ð 

ÝB{s®®kiÞ 

 

7| ªkpkªk|gk ®~ ®rk 
s|s®s^®s´k« ^i´~g^®ki 
¯|ikª ®rk 
+~|´k|®s~| ~| 
*s~z~qsg^z -s´kª«s®· ~p 
®rk Q|s®ki @^®s~|«Ï 
^|i ®^ys|q s|®~ 
^gg~¯|® ªkzk´^|® z^µ« 
^|i ªkq¯z^®s~|« ~| 
{^ªs|k ^|i |^®¯ªk 
g~|«kª´^®s~|Ï ®rk 
+~{§^|· «r~¯zi 
g~|«sikª ®rk s{§^g® 
~p s®« ~§kª^®s~|« ~| 
fs~is´kª«s®· ^|i 
kg~«·«®k{« s| ~ªikª 
®~ p^gszs®^®k 
«¯«®^s|^fzk g~ª§~ª^®k 
ik´kz~§{k|®Î 6k|gkÏ 
®rk "ª®sgzk s« 
^{k|iki ^|i ®rk 
«¯f§^ª^qª^§r Å s« 
^iikiÎ 

"ª®sgzk À¿ 

Prk +~{§^|· s« ̂i´s«ki ®~ 

"ª®sgzk À¿ 

Prk +~{§^|· s« ̂i´s«ki ®~ 

P~ §ª~{~®k s|i¯«®ª·å
^g^ik{s^ s|®kqª^®s~| 
^|i «¯§§~ª® 



 

 
 

Amended Article Original Article 
Reference and 
reason of 
amendment 

gªk^®k ^| k|´sª~|{k|® 

g~|i¯gs´k ®~ ®rk 

ik´kz~§{k|® ~p ®rksª 

k{§z~·kk«ó g^ªkkª« ^|i 

k«®^fzs«r kppkg®s´k ®ª^s|s|q 

§ª~qª^{« ®~ p~«®kª g^ªkkª 

«yszz«Î 

7® s« ^i´s«^fzk p~ª ®rk 

+~{§^|· ®~ k«®^fzs«r 

§z^gk{k|® §ª~qª^{« ®~ 

g¯z®s´^®k p¯®¯ªk s|i¯«®ª· 

®^zk|®«Î 

ÝB{s®®kiÞ 

gªk^®k ^| k|´sª~|{k|® 

g~|i¯gs´k ®~ ®rk 

ik´kz~§{k|® ~p ®rksª 

k{§z~·kk«ó g^ªkkª« ^|i 

k«®^fzs«r kppkg®s´k ®ª^s|s|q 

§ª~qª^{« ®~ p~«®kª g^ªkkª 

«yszz«Î   

ÝB{s®®kiÞ  

ÝB{s®®ki 

«®¯ik|®«í g^ªkkª 
ik´kz~§{k|®Ï ^« µkzz 
^« ®~ k|g~¯ª^qk 
g~zz^f~ª^®s~| 
fk®µkk| k|®kª§ªs«k« 
^|i ki¯g^®s~|^z 
s|«®s®¯®s~|« p~ª ®^zk|® 
g¯z®s´^®s~| µs®r 
{¯®¯^z fk|kps®«Ï ®rk 
|kµ §̂ ª^qª^§r À s« 
^iikiÏ ^|i ®rk 
~ªsqs|^z §̂ ª^qª^§r À 
s« ªk|¯{fkªki ^« ®rk 
§̂ ª^qª^§r ÁÎ 

"ª®sgzk Á¿  
ÝB{s®®kiÞ 
Prk Ã®r ̂ {k|i{k|® µ^«  
^§§ª~´ki f· ®rk *~^ªi ~p  
-sªkg®~ª« ~| @~´k{fkª ÄÏ 
À¾ÀÃÏ ®rk| «¯f{s®®ki ®~ 
®rk Nr^ªkr~zikª«í 
?kk®s|q ~| ?^· ÀÅÏ À¾ÀÄÎ 

"ª®sgzk Á¿ 
ÝB{s®®kiÞ 
 

"ii ®rk ªk´s«s~|  

rs«®~ª·Î 

 



 

 
 

Attachment 5. 
Independent AuditorsƋ Report 
and 2025 Parent Company 
Only Financial Statements 

 



 

 
 

 



 

 
 

 



 

 
 

 

 



 

 
 

 



 

 
 

 



 

 
 

 

 



 

 
 

 



 

 
 

 



 

 
 

 



 

 
 

 



 

 
 

 

Attachment 6. 
Independent AuditorsƋ Report 
and 2025 Consolidated 
Financial Statements  

 



 

 
 

 

 



 

 
 

 








































