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Power Wind Health Industry Incorporate d  
2023 Business Report 

1. 202 3 Business performance  

-k^ª Nr^ªkr~zikª« ^|i -sªkg®~ª«Ï 
Ns|gkªk ®r^|y« ®~ ^zz «r^ªkr~zikª« ^|i isªkg®~ª« p~ª ·~¯ª g^ªkÏ «¯§§~ª®Ï ^|i 
k|g~¯ª^qk{k|® ®~µ^ªi« J~µkª Ws|iÓ 7| ®rk ·k^ª À¾ÀÁÏ µk ®ª¯z· ~´kªg^{k ®rk 
s{§^g® ~p ®rk §^|ik{sgÎ Ws®r ®rk g~|gkª®ki kpp~ª®« ~p ^zz k{§z~·kk«Ï J~µkª 

Ws|i ̂grsk´ki ^ rs«®~ªsg rsqr s| ~§kª^®s|q ªk´k|¯k p~ª ®rk ps«g^z ·k^ª À¾ÀÁÏ µs®r 
§ª~ps®« ^z«~ «sq|spsg^|®z· s|gªk^«s|q g~{§^ªki ®~ ®rk §ªk´s~¯« ·k^ªÎ Prk 
~§kª^®s|q ªk´k|¯k p~ª ®rk ps«g^z ·k^ª À¾ÀÁ µ^« @PöÂÏÀÇÄÏÀ¾Å ®r~¯«^|iÏ µs®r ^ 
·k^ª-~|-·k^ª qª~µ®r ª^®k ~p ¿ÇÎ¿ÁĆÎ 5ª~«« §ª~ps® ªk^grki @Pö¿Ï¾ÁÀÏÁÅÂ 
®r~¯«^|iÏ µs®r ^ ·k^ª-~|-·k^ª qª~µ®r ª^®k ~p ÀÂÎÂÄĆÎ B§kª^®s|q s|g~{k 
^{~¯|®ki ®~ @PöÀ¿ÆÏÄÁÀ ®r~¯«^|iÏ «r~µs|q ^ ªk{^ªy^fzk ·k^ª-~|-·k^ª 
qª~µ®r ª^®k ~p Ã¿ÎÇÁĆÎ 7|g~{k pª~{ g~|®s|¯s|q ~§kª^®s~|« fkp~ªk s|g~{k ®^¶ 
ªk^grki @Pö¿ÂÃÏÀÁÁ ®r~¯«^|iÏ µs®r ^ «¯f«®^|®s^z ·k^ª-~|-·k^ª qª~µ®r ª^®k ~p 
ÃÆÎÃÁĆÏ ^|i |k® s|g~{k ̂ {~¯|®ki ®~ @Pö¿¿ÁÏÄÀÀ ®r~¯«^|iÏ µs®r ^| 
s{§ªk««s´k ·k^ª-~|-·k^ª qª~µ®r ª^®k ~p ÃÄÎÆÀĆÎ -¯ªs|q ®rk ps«g^z ·k^ª À¾ÀÁÏ ®rk 
+~{§^|· «¯ggk««p¯zz· ~§k|ki ksqr® |kµ ê4s®|k«« 4^g®~ª·ë ~§kª^®s|q «s®k«Ï 

s|gz¯is|q 4s®|k«« 4^g®~ª· Ý44Þ =^~r«s¯|q +s®· Xs^~q^|qÏ 44 5¯^|qr¯Ï̂ 44 
<s^|q¯~Ï 44 @kµ P^s§ks +s®· Lsºr^|qÏ 44 P^s§ks +s®· \r~|q«r^| @~ª®rÏ 44 
=kkz¯|q +s®· =kkz¯|qÏ 44 Ysz^| +~¯|®· >¯~i~|Ï ^|i 44 P^sgr¯|q +s®· W ©̄sÎ 
"iis®s~|^zz·Ï 44 W¯p̄ ̂ |i 44 Q|s´kª«^z s| =^~r«s¯|q +s®· µkªk {kªqki µs®r ®rk 
|kµz· g~|«®ª¯g®ki 44 5¯^|qr¯^ ^|i 44 <s^|q¯~ ®~ §ª~´sik ^ z^ªqkª ~§kª^®s|q 
^ªk^ ^|i ^ µsikª ´^ªsk®· ~p ps®|k«« k©¯s§{k|®Ï ~ppkªs|q {k{fkª« ^ fª^|i |kµ 
µ~ªy~¯® k¶§kªsk|gkÎ "« ~p -kgk{fkª Á¿Ï À¾ÀÁÏ ®rk |¯{fkª ~p ê4s®|k«« 4^g®~ª·ë 
{k{fkª« ªk^grki ÀÃÁÏ¾¾¾Ï µs®r ^| s|gªk^«k ~p Á¾Ï¾¾¾ {k{fkª« g~{§^ªki ®~ 
®rk §ªk´s~¯« ·k^ªÏ {^ªys|q ®rk rsqrk«® qª~µ®r s| |k^ªz· ps´k ·k^ª«Ï µs®r ^ 
·k^ª-~|-·k^ª qª~µ®r ª^®k ~p ¿ÁÎÂÃĆÎ 
 

7| ®rk ·k^ª À¾ÀÁÏ J~µkª Ws|i s{§zk{k|®ki ´^ªs~¯« /N5 s|s®s^®s´k«Ï s|gz¯is|q 
|^®s~|µsik ¯§i^®k« ®~ k|kªq·-«^´s|q k©¯s§{k|® ^gª~«« ^zz «s®k«Ï g~{§zk®s~| ~p 
«r~µkª ª~~{ µ^®kª-«^´s|q k©¯s§{k|® ªk§z^gk{k|® s| ~§kª^®s|q «s®k«Ï 
g~|®s|¯ki §^ª®sgs§^®s~| s| ^||¯^z ê/^ª®r 6~¯ªë k´k|®« ̂ |i i^sz· §ª^g®sgk ~p 
®¯ª|s|q ~pp «sq|f~^ªi zsqr®« ~|k r~¯ª k^ªz· ®~ «^´k k|kªq· ^|i ªki¯gk g^ªf~| 
k{s««s~|«Ï ^g®s´k s|´~z´k{k|® s| fk^gr ^|i {~¯|®^s| gzk^|¯§ ^g®s´s®sk« ^|i 
~®rkª k^ª®r ªk«®~ª^®s~| ^g®s´s®sk«Ï ~ªq^|sºs|q |^®s~|µsik fz~~i iªs´k«Ï 
«¯§§~ª®s|q «~gs^z µkzp^ªk ~ªq^|sº^®s~|« «¯gr ^« 6~¯«k ~p Prk >s®®zk "|qkz« 
=^~r«s¯|qÏ g^ªs|q p~ª ®rk rk^z®r ^|i k¶kªgs«k ~p ®rk kzikªz· §~§¯z^®s~|Ï 
§ª~{~®s|q k¶kªgs«s|q ^® k´kª· ^qk ®rª~¯qr~¯® P^sµ^|Ï «®ªk|q®rk|s|q 
s|i¯«®ª·-^g^ik{s^ g~zz^f~ª^®s~|Ï ®^zk|® g¯z®s´^®s~|Ï ^|i g~|®s|¯~¯«z· f¯szis|q ^ 

pªsk|iz· µ~ªy§z^gk k|´sª~|{k|®Î 



 

 
 

 
7| ®rk ·k^ª À¾ÀÁÏ J~µkª Ws|i ~|gk ^q^s| ªkgks´ki ´^ªs~¯« r~|~ª«Ï ª^|ys|q psª«® 
s| ®rk zks«¯ªk «kª´sgk s|i¯«®ª· s| ®rk +M74 Ý+rs|^ +ªkis® 7|p~ª{^®s~| Nkª´sgkÏ >®iÎÞ 
À¾ÀÁ kis®s~| ~p PBJ Ã¾¾¾ å Prk >^ªqk«® +~ª§~ª^®s~|« s| P^sµ^|Ï ^|i ^z«~ 
r~|~ªki µs®r ®rk Nsz´kª "µ^ªi p~ª 6^§§· /|®kª§ªs«k« f· ¿¿¿¿ <~f *^|yÎ 

 
(1) Financial results 

Unit: NT$ Thousand  

7®k{ÛYk^ª À¾ÀÁ À¾ÀÀ 
7|gªk^«k Ý-kgªk^«kÞ 

"{~¯|® M^®s~ 

B§kª^®s|q ªk´k|¯k« ÂÏÀÇÄÏÀ¾Å ÁÏÄ¾ÄÏÂ¾Á ÄÆÇÏÆ¾Â ¿ÇÎ¿ÁĆ 

B§kª^®s|q g~«®« ÝÁÏÀÄÁÏÆÁÁÞ ÝÀÏÅÅÄÏÆÆÆÞ ÝÂÆÄÏÇÂÃÞ ¿ÅÎÃÂĆ 

5ª~«« §ª~ps® ¿Ï¾ÁÀÏÁÅÂ ÆÀÇÏÃ¿Ã À¾ÀÏÆÃÇ ÀÂÎÂÄĆ 

B§kª^®s|q k¶§k|«k« ÝÆ¿ÁÏÅÂÀÞ ÝÄÆÃÏÄ¿ÂÞ Ý¿ÀÆÏ¿ÀÆÞ ¿ÆÎÄÇĆ 

B§kª^®s|q s|g~{k Ýz~««Þ À¿ÆÏÄÁÀ ¿ÂÁÏÇ¾¿ ÅÂÏÅÁ¿ Ã¿ÎÇÁĆ 

@~|-~§kª^®s|q s|g~{k 
^|i k¶§k|«k« 

ÝÅÁÏÁÇÇÞ ÝÃÀÏÀÇ¿Þ ÝÀ¿Ï¿¾ÆÞ Â¾ÎÁÅĆ 

7|g~{k Ýz~««Þ pª~{ 

g~|®s|¯s|q ~§kª^®s~|« 
fkp~ªk s|g~{k ®^¶ 

¿ÂÃÏÀÁÁ Ç¿ÏÄ¿¾ ÃÁÏÄÀÁ ÃÆÎÃÁĆ 

7|g~{k ®^¶ Ýk¶§k|«kÞ 
s|g~{k 

ÝÁ¿ÏÄ¿¿Þ Ý¿ÇÏ¿ÃÂÞ Ý¿ÀÏÂÃÅÞ ÄÃÎ¾ÂĆ 

@k® s|g~{k ¿¿ÁÏÄÀÀ ÅÀÏÂÃÄ Â¿Ï¿ÄÄ ÃÄÎÆÀĆ 

/^ª|s|q« Ýz~««Þ §kª «r^ªk 
Ý@PöÞ 

¿ÎÃ¾ ¾ÎÇÃ ¾ÎÃÃ ÃÅÎÆÇĆ 

 
(2) Number of operating sites and members of Fitness Factory 

7®k{ÛYk^ª 
-kgk{fkª Á¿ 

À¾¿Ç À¾À¾ À¾À¿ À¾ÀÀ À¾ÀÁ 

@¯{fkª ~p ~§kª^®s|q «s®k« ÂÃ Ã¾ ÃÅ ÄÂ Å¾ 

@¯{fkª ~p {k{fkª« À¾¾Ï¾¾¾ À¾ÆÏ¾¾¾ À¿ÂÏ¾¾¾ ÀÀÁÏ¾¾¾ ÀÃÁÏ¾¾¾ 



 

 
 

(3) Financial structure and profitability 
7®k{ÛYk^ª À¾ÀÁ À¾ÀÀ 

4s|^|gs^z 
«®ª¯g®¯ªk 

-kf® ®~ ^««k® ª^®s~ ÆÀÎÁÅĆ Æ¿ÎÄÇĆ 

>~|q-®kª{ g^§s®^z ®~ §ª~§kª®·Ï §z^|®Ï 
^|i k©¯s§{k|® ª^®s~ 

ÇÂÎÆÅĆ ÆÇÎÃÆĆ 

Jª~ps®^fszs®· 

Mk®¯ª| ~| ^««k®« ÀÎ¾ÆĆ ¿ÎÄÆĆ 

Mk®¯ª| ~| k©¯s®· ÄÎÃ¿Ć ÂÎÀÇĆ 

@k® §ª~ps® {^ªqs| ÀÎÄÂĆ ÀÎ¾¿Ć 

/^ª|s|q« Ýz~««Þ §kª «r^ªk Ý@PöÞ ¿ÎÃ¾ ¾ÎÇÃ 

 

2. 202 4 Business plan 

(1) Market penetration strategy  

"p®kª ®rk k|i ~p ®rk §^|ik{sgÏ §k~§zk ®^yk« êzs´k rk^z®r· ĉ pkkz ªk^««¯ªkië 
{~ªk «kªs~¯«z·Î Prk ik{^|i p~ª §¯ª«¯s|q rk^z®r ^|i «®ªk«« ªkzskp r^« 
fkg~{k «®ª~|qkªÏ µs®r s|is´si¯^z« «kkys|q ®~ f~~«® ®rksª s{{¯|k «·«®k{« 
®rª~¯qr k¶kªgs«k ®~ ikpk|i ®rk{«kz´k« ^q^s|«® ®rk s|´^«s~| ~p +BV7--¿ÇÎ 
"iis®s~|^zz·Ï ^sª §~zz¯®s~| ^|i k¶®ªk{k µk^®rkª g~|is®s~|« is«g~¯ª^qk 
~¯®i~~ª ^g®s´s®sk«Ï zk^is|q ®~ ^| s|k´s®^fzk s|gªk^«k s| ik{^|i p~ª s|i~~ª 
k¶kªgs«kÎ 4¯ª®rkª{~ªkÏ ^p®kª z^«® ·k^ªí« ªk®^zs^®~ª· g~|«¯{§®s~| s| ®ª^´kz ^|i 
is|s|qÏ P^sµ^|k«k g~|«¯{kª« ^ªk qª^i¯^zz· ªk®¯ª|s|q ®~ ª^®s~|^z 
g~|«¯{§®s~|Ï ªki¯gs|q {^ªqs|^z «¯f«®s®¯®s~|Î "« ^ ªk«¯z®Ï g~|«¯{kª 
^µ^ªk|k«« ~p rk^z®r ^|i ps®|k«« |kki« µszz fkg~{k {~ªk §ª~|~¯|gkiÎ 
 
J~µkª Ws|i ^gg¯ª^®kz· qª^«§« {^ªyk® ®ªk|i« ^|i g~|®s|¯k« ®~ k¶§^|i s®« 
§ªk«k|gk ®rª~¯qr~¯® P^sµ^| ^® ^ «®k^i· §^gkÎ "« ~p ®rk ·k^ª-k|i À¾ÀÁÏ 
®rkªk ^ªk Å¾ ~§kª^®s|q «s®k« ~p J~µkª Ws|ií« «®ª^®kqsg fª^|i ê4s®|k«« 4^g®~ª·ë 
s| P^sµ^|Î >~~ys|q ^rk^i ®~ À¾ÀÂÏ ®rk +~{§^|· §z^|« ®~ ~§k| ̂ ® zk^«® |s|k 
|kµ ê4s®|k«« 4^g®~ª·ë «s®k«Î 7| ®rk psª«® ©¯^ª®kª ~p À¾ÀÂÏ ê4s®|k«« 4^g®~ª·ë 
P^sgr¯|q +s®· <s|q¶s^|Ï P^s|^| +s®· Y~|qy^|qÏ ^|i Jk|qr¯ +~¯|®· ?^q~|q 
~§k|ki s| <^|¯^ª·Ï 4kfª¯^ª·Ï ^|i ?^ªgrÏ ªk«§kg®s´kz·Î 4~ª ®rk «kg~|i 
©¯^ª®kªÏ ®rªkk |kµ ~§kª^®s|q «s®k« ̂ ªk «grki¯zki ®~ ~§k|Ï s|gz¯is|q 44 
=^~r«s¯|q +s®· 4~|q«sÏ 44 P^s§ks +s®· W^|z~|qÏ ^|i ^ |kµ z~g^®s~| s| 
P^sgr¯|q +s®·Î 7| ®rk «kg~|i r^zp ~p À¾ÀÂÏ ê4s®|k«« 4^g®~ª·ë §z^|« ®~ ~§k| 
®rªkk |kµ «s®k« s| P^sgr¯|q +s®· ̂|i P^s|^| +s®·Î 
 

7| À¾ÀÂÏ µk µszz «®ªk|q®rk| {k{fkª «kg~|i^ª· g~|«¯{§®s~|Ï g~|®s|¯~¯«z· 
s{§ª~´s|q ®rk ê{k{fkª«rs§ ªk|kµ^z ª^®kë ̂ |i ê§k|k®ª^®s~| ª^®k ~p 
§¯ªgr^«s|q ®ª^s|s|q g~¯ª«k«Ïë k|«¯ªs|q fk®®kª ê«^{k-«®~ªk qª~µ®rÎë 
"iis®s~|^zz·Ï ®rs« ·k^ªÏ ®rªkk |kµ «s®k«Ï 44 Jk|qr¯ +~¯|®· ?^q~|qÏ 44 
=^~r«s¯|q +s®· 4~|q«sÏ ^|i P^s§ks +s®· W^|z~|q ̂ ªk ®rk g~zz^f~ª^®s~| ~p ®rk 



 

 
 

®µ~ fsq fª^|i«Ï ê4s®|k«« 4^g®~ª·ë ̂ |i êJX ?^ª®Ïò zk´kª^qs|q «·|kªqsk« ®~ 
gªk^®k ^ µs|-µs| «s®¯^®s~|Î ?~ªk~´kªÏ 44 <s|q¶s^| s| *ks®¯| -s«®ªsg®Ï P^sgr¯|q 
+s®·Ï s« ^ |kµz· ik«sq|kiÏ «®·zs«r ^|i k·k-g^®grs|q «®^|i^z~|k §ª~pk««s~|^z 
ps®|k«« gk|®kªÏ qk|kª^®s|q ps®|k«« f¯ºº i¯ªs|q ®rk §ªk-«^zk §kªs~i s| *ks®¯| 
-s«®ªsg®Ï P^sgr¯|q +s®·Î 7| Y~|qy^|q -s«®ªsg®Ï P^s|^| +s®·Ï ê4s®|k«« 4^g®~ª·ë 
~§k|ki ®rk psª«® z^ªqk-«g^zk §ª~pk««s~|^z ps®|k«« gk|®kªÏ 44 Y~|qy^|qÏ 
^grsk´s|q s{§ªk««s´k §ªk-«^zk ªk«¯z®«Î 44 W^|z~|qÏ z~g^®ki |k^ª ?k®ª~ 
P^s§ks W^|z~|q N®^®s~|Ï f~^«®« ^ «§^gs~¯« ^ªk^ ~p ¿ÏÃ¾¾ §s|q« ^|i s« ®rk 
psª«® ê4s®|k«« 4^g®~ª·ë «s®k ®~ s|gz¯ik ^ zsqr® is|s|q ^ªk^ ^|i s|®ª~i¯gk «{^ª® 
´k|is|q {^grs|k«Ï fªs|qs|q s| ^ |kµ f¯«s|k«« {~ikzÎ Prs« s||~´^®s~| µszz 
fk ªk§zsg^®ki s| |kµ ~§kª^®s|q «s®k« ~§k|ki ®rs« ·k^ªÏ §ª~{s«s|q s|gªk^«ki 
ªk´k|¯kÎ B´kª^zzÏ ®rk ê|kµ-«®~ªk {~{k|®¯{ë s| À¾ÀÂ µszz g~|®ªsf¯®k ®~ 
«®ª~|qkª ªk´k|¯k qª~µ®rÎ 

 

(2) Product and service development strategy  

1. ê@kµ pª~i¯g®«ë ^|i ênew skª´sgk«ë drive revenue and profit growth  

In 2024, Power Wind  actively invested in product development and 
sales, as well as expanding into new channels. Throughout the year, it 
has been introducing high -quality products such as private -label and 
co-branded items to meet various fitness needs of its members. In 
terms of expanding sales channels, in addition to strengthening the 
«^zk« {~{k|®¯{ ~p ê4s®|k«« 4^g®~ª·ë §r·«sg^z z~g^®s~|« ^|i 
introducing smart vending machines, the  Company  is also transitioning 
from offline physical fitness centers to online e -commerce platforms. By 
s|®kqª^®s|q ~|zs|k ^|i ~ppzs|k gr^||kz«Ï êisqs®^z gr^||kz«ë µszz fkg~{k 
another tool for boosting revenue for Power Wind in the future . 
Additionally, this year, Power Wind  will launch a range of new sports 
and health -ªkz^®ki g~¯ª«k« ®~ {kk® g~|«¯{kª«í g~{§ªkrk|«s´k ps®|k«« 
needs. 

2. êSklub Sportsë is adopting  a brand -new business model  

In 2023, Power Wind  adjusted the business model of êSklub Children 
Physical Fitness Clubë and transformed it into an all -age sports facility , 
êSklub Sports.ë In addition to the original children ís basketball and 
soccer facilities, professional badminton, basketball, and table tennis 
courts have been added, providing the residents of northern 
Kaohsiung who enjoy sports with a top -notch all -age sports facility . In 
2024, Sklub Sports will continue to drive revenue and profit growth 
through four engines: venue rental, courses, competitions, and camps.  

3. Innovative cross-industry collaboration  

Power Windís integrity management, high -quality services, and 
operational performance have also been recognized by industry 
leaders and experts, who actively seek collaboration. This year, Power 



 

 
 

Wind  continues to engage in innovative cross -industry collaboration 
with leading companies and experts in Taiwan, aiming to create a 
win-win situation for members, Power Wind , and collaborating  
partners.  

 

(3) Marketing strateg y 

In 2024, J~µkª Ws|iís marketing focuses include member management 
and enhancing loyalty, deep collaboration with communities, 
communicating with consumers who have not yet invested in paid fitness, 
and continuously developing opportunities in the senior fitness market . 
 
This year, for the first time, Power Wind  launched  a new series of 
advertisements with the slogan íFirst workout firstí on television, digital 
platforms (Facebook , Instagram, YouTube), and other channels, aiming to 
communicate more effectively with consumers who have not yet invested in 
paid fitness. In this era of information explosion, capturing the hearts of 
consumers and ensuring wide acceptance of J~µkª Ws|iís services 
requires more than just good service and pricing; it also demands effective 
êmarketing communication .ë Therefore, this year, we are focusing on 
marketing communication tailored to each target group and strengthening 
our brand image.  

 

(4) Diversification strategy  

1. Physical Fitness Association actively promotes self -developed courses  

Taiwan Physical Fitness Development Association is dedicated to the 
training and certification of professional personal trainers and aerobic 
instructors. It not only enhances the professional skills and training 
quality of personal trainers and aerobic instructors from  ê4s®|k«« 
4^g®~ª·Ïë f¯® ^z«~ «®ªk|q®rk|« ®rk §ª~pk««s~|^z fª^|i s{^qk ~p ê4s®|k«« 
Factory.ë "iis®s~|^zz·Ï s® §ª~´sik« ªsq~ª~¯« §ª~pk««s~|^z ®ª^s|s|q p~ª 
domestic physical fitness professionals and offers them a new option to 
obtain professional certifications. This year, Taiwan Physical Fitness 
Development Association will actively promote Power Windís 
self-developed professional physical fitness courses beyond  ê4s®|k«« 
4^g®~ª·Ïë ^s{s|q ®~ s|gªk^«k {^ªyk® §k|k®ª^®s~| ª^®k« p~ª ®rk«k g~¯ª«k« 
and potentially earn course licensing fees. Furthermore, there are 
ongoing plans to hire foreign professional instructors to teach in 
P^sµ^|Ï §ª~{~®s|q ®rk §ª~pk««s~|^z «yszz« ~p P^sµ^|í« ps®|k«« s|i¯«®ª· ®~ 
an international standard . 

2. Football Development Center is fully committed to promoting the 

grassroots of football  

The most popular sport in the world is football . FIFA World Cup, held 



 

 
 

every four years, concluded  gloriously  in Qatar on December 19, 2022. 
Both Japan squad and South Korea squad advanced to the Round of 
16, evidently showing football is a suitable competitive sport for Asians. 
Since the establishment of the êSklub Children  Physical Fitness Club,ë 
Power Wind  has actively promoted children ís football and established 
teams. 

In September 2022, the Company obtained the management rights of 
Kaohsiung Nanzih Football Stadium . We positioned th e stadium as a 
football development center in Taiwan  and exclusively introduced the 
world -class Spanish La Liga football training system, aiming to enhance 
the professional skills of Taiwanese football players and coaches.  
Additionally, in March 2023, Power Wind  officially took over the 
=^~r«s¯|q N¯||· *^|y W~{k|í« 4~~®f^zz Pk^{, becoming a listed 
company with a professional football team. This year, we redesigned 
the team identity, renaming it the êAttackers Womenís Football Team,ë 
and actively strengthened and increased foreign players, aiming to 
create a fully professional women ís football team. In the new season, 
we are fully committed to aiming for the championship of the Taiwan 
Mulan Football League . 

4ª~{ ®rk ´kª· fkqs||s|qÏ J~µkª Ws|i r^i grsziªk|í« p~~®f^zz ®ª^s|s|q 
fields only, and now it operates Nanzih Football Stadium with 
s|®kª|^®s~|^z «®^|i^ªi«Î 4ª~{ ®rk ·~¯®r p~~®f^zz ®k^{ ®~ ®rk µ~{k|í« 
professional football team, the dream is getting bigger and bigger, 
and the investment is also increasing. In 2024, we have secured more 
corporate sponsorships and fully utilize the world -class Nanzi Soccer 
Stadium. We are dedicated to managing our home ground and team, 
and we will host multiple international soccer tournaments.We hope 
football in Taiwan will take root downwards and blossom upwards.  

3. Fitness Factory hosting international bodybuilding competitions is 

driving a fitness craze  

To continue promoting bodybuilding, a sport that combines strength 
and beauty, Power Wind  plans to organize  NPC Worldwide Regional, 
NPC Worldwide National Pro Qualifier, NPC Worldwide Pro Qualifier, 
and IFBB Pro Show in Kaohsiung City in April, July, and December this 
year. The primary goal of ê4s®|k«« 4^g®~ª·ë in organizing these events is 
to increase the Taiwanese people ís love for bodybuilding and drive a 
fitness craze. 

 

(5) ESG promotion plans  

ESG has become a prominent focus for global corporations, with an 
increasing number of investors recognizing the close relationship between 
ESG factors and long-term growth potential. ESG refers to environment, 
social, and governance, which encompasses environmental protection, 



 

 
 

social responsibility, and corporate governance. Enterprises must adhere to 
these three operational benchmarks to gain recognition from stakeholders 
such as shareholders, customers, and consumers in the future.  
 
Power Wind  has long been committed to environmental protection, 
supporting underprivileged  groups, sponsoring athletes and sports groups , 
as well as fulfilling esponsibilities as a business operator  to safeguard the 
legitimate rights and interests of members and shareholders while also 
balancing the interests of stakeholders. In 2024, the Company  continued to 
implement various ESG initiatives. Regarding êenvironmental protection, ë 
initiatives include implementing high -intensity power -saving measures 
across all Fitness Factory, consistently participating in Earth Hour to save 
energy and reduce carbon emissions, calling for employees to engage in 
beach and mountain cleanup activities, tree planting initiatives, and 
implementing paper -usage reduction policies . In terms of êsocial 
responsibility,ë initiatives  include timely promotion of nationwide blood  
drives, helping disadvantaged  social welfare organizations, promoting 
sports for all ages, sponsoring charitable and sports events, promoting 
employee physical and mental health, fostering a friendly workplace 
environment, and strengthening  industry -academia collaboration . As for 
êcorporate governance, ë initiatives include expanding the role of 
professional managerial officers  in governance and strengthening  the 
functions of directors. J~µkª Ws|iís ongoing promotion of ESG contributes 
to sustainable development and longevity of the business.  
 

3. Future prospect  

In Taiwan, the number  of people engaging in physical activities has been 
increasing  year by year. The percentage of physically active Taiwanese 
increased from 76.9% in 2006 to 8 2.6% in 2023. Addition ally, according to 
Surveys of Sports City and Surveys of Exercise Conditions over the years, the 
percentage of people doing exercise regularly (at least 3 times a week, 30 
minutes each time, heart rate reaching 130 bpm or rapid breathing and 
sweating due to exercise intensity) showed a notable growth as well, increasing 
from 18.8% in 2006 to 3 5% in 2023. 
 
According to the statistics released by M inistry of Finance, the nationwide sales 
of fitness centers and health clubs amounted to NT$1 7.086 billion p~ª ®rk ps«g^z 
·k^ª 2023. The annual sales revenue increased by 11.4% compared to 20 22, 
reaching NT$15.337 billion , surpassing pre -pandemic sales levels . In addition, 
^gg~ªis|q ®~ êÀ¾¿Â-2015 Surveys of Sports Cityë and ê2016-2023 Surveys of 
/¶kªgs«k +~|is®s~|ë ªkzk^«ki f· N§~ª®« "i{s|s«®ª^®s~|Ï ?ÎBÎ/ÎÏ s| P^sµ^|Ï ®rk 
k¶kªgs«k §r·«sg^zz· ^g®s´k §k~§zk i~ {~«® pªk©¯k|®z· s« êGo to a private  fitness 
centerÎë Prk §kªgk|®^qk« s| À¾¿Â-2016, 2018 -2022, and 2023 were respectively 
2.4%, 3.1%, 3.3%, 3.9%, 6.1%, 5.3%, 4.8%, 6.1%, and 5.2%. The penetration rate 
of Taiwanese engaging in paid fitness shows an overall growth trend, showing 



 

 
 

®r^® êk¶kªgs«k ^® ®rk q·{ë r^« fkg~{k ^ §~§¯z^ª «§~ª®« g¯z®¯ªk ^{~|q 
Taiwanese. 
 
As the population of people exercising regularly grows continuously and the 
widespread concept of fitness among Taiwanese, the fitness and exercise trend 
has formed in Taiwan. After the pandemic, it turns out to be an activator to 
make the public conscious of health and a boost to the immune system. In 
addition, extreme weather and air pollution have become increasingly serious. 
The health effects of fine particulate matter (PM2.5) are an issue everyone in the 
world should pay attention to. When the weather and air quality deteriorate, 
people who usually exercise outdoors must consider doing exercise in indoor 
sports venues. 
 
P^sµ^|k«k ~´kª ®rk ^qk ~p ÄÃ ·k^ª« ~zi µszz ^gg~¯|® p~ª {~ªk ®r^| À¾Ć ~p ®rk 
®~®^z §~§¯z^®s~| s| À¾ÀÃÏ ^|i P^sµ^| µszz ~ppsgs^zz· k|®kª ^ «¯§kª-^qki «~gsk®·Î 7| 
^iis®s~|Ï ^gg~ªis|q ®~ ®rk «®^®s«®sg« ~p ®rk ?s|s«®ª· ~p 6k^z®r ^|i Wkzp^ªkÏ ®rk 
^´kª^qk ®s{k P^sµ^|k«k |kki p~ª z~|q-®kª{ g^ªk s« ÅÎÁ ·k^ª« Ý^| ^´kª^qk ~p ÄÎÂ 
·k^ª« p~ª {k|Ï ^|i ^| ^´kª^qk ~p ÆÎÀ ·k^ª« p~ª µ~{k|ÞÎ Prs« s« ^| ^«®~|s«rs|q 
|¯{fkªÎ 6~µ «k|s~ª« {^s|®^s| ®rksª §r·«sg^z ps®|k«« ®~ k|x~· zspk s« f~¯|i ®~ fk 
^| s««¯k ®r^® k´kª· gs®sºk| ^|i p^{sz· s| ®rk P^sµ^|k«k «~gsk®·Ï µrsgr s« qª^i¯^zz· 
^qs|q ^|i «¯§kª-^qs|qÏ {¯«® p^gk ¯§ ®~Î P^sµ^| s« s| ®rk §~«®-§^|ik{sg kª^ ^|i 
s« qª^i¯^zz· k|®kªs|q ^| ^qs|q «~gsk®· ^|i ^ «¯§kª-^qki «~gsk®·Î ê/¶kªgs«kë 
gkª®^s|z· fkg~{k« {^s|«®ªk^{Î Wrk®rkª s® s« ·~¯|q §k~§zk §¯ª«¯s|q sik^z f~i· 
psq¯ªk«Ï ®rk {siizk-^qki f¯szis|q «®ª~|q f~isk«Ï ~ª «k|s~ª« {^s|®^s|s|q rk^z®r· 
§r·«sg^z ps®|k««Ï êk¶kªgs«kë s« ®rk fk«® ~§®s~| p~ª s|i~~ª k¶kªgs«kÓ 
 
"gg~ªis|q ®~ ®rk k«®s{^®k« s| êN¯ª´k·« ~p /¶kªgs«k +~|is®s~|«ë f· N§~ª®« 
Administration, M.O.E., there is about only  4.3% of 23 million Taiwanese paying 
for fitness and exercise so far. In 2024, Power Wind continues to  communicate 
and market to cu nsumers who have not yet engaged in  fitness yet, making  
more Taiwanese willing to get a taste of fitness and start to exercise. Moreover, 
®rk«k §k~§zk µszz x~s| ê4s®|k«« 4^g®~ª·ë confidently based on their trust in Power 
Wind and engage in fitness and exercise happily.  
 
7| À¾ÀÂÏ «¯ggk««p¯zz· g~{§zk®s|q ®rk «k® |kµ ~§k|s|q §z^| s« ®rk +~{§^|·í« 
p¯|i^{k|®^z ~fxkg®s´kÎ +~|®s|¯~¯«z· k|r^|gs|q f~®r ®rk ê{k{fkª«rs§ ªk|kµ^z 
ª^®kë ̂ |i ®rk êg~¯ª«k §¯ªgr^«k §k|k®ª^®s~| ª^®kë s« ®rk ªkzk|®zk«« {s««s~| ~p 
ê4s®|k«« 4^g®~ª·Îë With our excellent rock -solid reputation and 
no-best-only-better service quality, Power Wind designs the most beneficial 
package discounts for members to enhance new member recruitment and the 
membership renewal rate of existing members. In 202 4, Power Wind will use 
diverse marketing plans ®~ s|gªk^«k ®rk |¯{fkª ~p {k{fkª« ~p ê4s®|k«« 4^g®~ª·ë 
effectively,  increasing  êMk´k|¯k ~p 4s®|k«« ^|i Regªk^®s~| N§~ª®« Nkª´sgk«Îë 
ê4s®|k«« 4^g®~ª·ë µszz §ª~´sik «§kgs^z ~ppkª« µs®r {~ªk s|gk|®s´k« ~| personal 
training courses to effectively increase the penetration rate of members 
purchasing personal training courses. The increase in the sales of training 
g~¯ª«k« µszz gkª®^s|z· fªs|q êMk´k|¯k ~p N§~ª®« 6k^z®r Nkª´sgk«ë ®~ ^ qª~µ®rÎ 



 

 
 

Futhermore , by increasing the penetration rates of members purchasing 
ê§kª«~|^z ®ª^s|s|q g~¯ª«k«ë and êproducts,ë it effectively increases ®rk ê^´kª^qk 
revenue contribution §kª {k{fkªÎë 
 
Looking at the recent development trends in the Taiwanese fitness market, it 
has confirmed that êThe market is not saturated; it only reconfigures. ë Power 
Wind  continues to lead the industry! êPower Wind Healthë is the first fitness 
center  chain in Taiwan to be listed on the stock exchange.  ê4s®|k«« 4^g®~ª·ë s« 
®rk psª«® ps®|k«« fª^|i ®r^® ~f®^s|ki êN5N LQ">7+/MP 7|®kª|^®s~|^z Nkª´sgk 
L¯^zs®· +kª®spsg^®kë s| "«s^ ^|i P^sµ^|Î It is the first fitness operator  in the 
country to deposit 50% of the prepaid fitness instructor service  into a trust 
account and the first fitness center  chain to introduce facial recognition systems. 
Furthermore, it is the first fitness enterprise in Taiwan to build  an online 
member service center (Call Center). Power Windís goal is to make êFitness 
Factoryë the first choice and most beloved fitness brand for Taiwanese 
consumers, and this is what Power Wind  is fully committed to achieving . 

 
Power Wind Health Industry will continuously improve, actively expanding into new 
location s and markets, strengthening the +~{§^|·í« competitiveness. The 
management team insists on the corporate  philosophy of ê7|®kqªs®· ^|i 
N¯«®^s|^fszs®·ë and the corporate culture of êJª~pk««s~|^zs«{Ï J^««s~|Ï ^|i J~«s®s´k 
^®®s®¯ikë They embody the §rsz~«~§r· ~p ê*¯szi ^ «®ª~|q f~i· fkp~ªk f¯szis|q ^ 
«®ª~|q g~¯|®ª·Ñ µrkªk ®rkªk s« ^ µszzÏ ®rkªk s« ^ µ^·Îë The Company continues to  
work hard to meet the  health and beauty need s of its members , create greater 
shareholder value, serve as a solid backing  for its employees, and fulfill its 
corporate social responsibility. Wishing all shareholders and directors good health 
and success in all endeavors. 

 
 

+r^sª§kª«~|Ð ? |̂^qkªs^z BppsgkªÐ +rskp "gg~¯|®s|q BppsgkªÐ 
5k~ªqk +rk| "zzk| >s| "zk¶ ?s^~ 
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Power Wind Health Industry Incorporate d  
Audit CommitteeƋs Review Report 

 

The Board of Directors has prepared the Compa|·í« À¾23 Business Report, 

Financial Statements, and earnings distribution  proposal. Of these items, the 

Financial Statements have been duly audited by independent  auditors , Fang-Wen 

Lee and Kuo-Sen Hung, of Ernst & Young, and an audit report has been issued . 

The Business Report, Financial Statements, and earnings distribution  proposal 

mentioned above have been reviewed and determined to be correct and accurate 

by Audit Committee. In accordance with Article 14 -4 of Securities and Exchange 

Act and Article 219 of Company Act, we hereby submit this report.  Please review. 

 
 
 
 

To 

2024 Ann¯^z Nr^ªkr~zikª«í ?kk®s|q 

of Power Wind Health Industry Incorporated  

 
 

 

 

Power Wind Health Industry Incorporated  

 

Chairperson of Audit Committee:  Shang-Pao Yeh 

 

 
 

March 12, 2024 
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 ŧRules of Procedure for Board of Directors MeetingsŨ 

amendment comparison table  

Date of amendment: March  12, 2024 

Amended Article  Original Article  

Reference and 

reason of 

amendment  

"ª®sgzk ÇÏ §^ª^qª^§r ¿ 

Prk {kk®s|q gr^sª ~p ®rk 

*~^ªi ~p -sªkg®~ª« «r^zz g^zz 

®rk {kk®s|q ®~ ~ªikª µrk| ®rk 

{kk®s|q ®s{k s« i¯k ^|i 

~|k-r^zp ^zz *~^ªi isªkg®~ª« ^ªk 

§ªk«k|®Î Wrk| ®rk {kk®s|q 

®s{k s« i¯k ^|i ~|k-r^zp ^zz 

*~^ªi isªkg®~ª« ^ªk |~® 

§ªk«k|®Ï ®rk {kk®s|q gr^sª {^· 

^||~¯|gk ®r^® ®rk {kk®s|q 

®s{k µszz fk §~«®§~|ki ~| ®rk 

«^{k i^·Ï §ª~´siki ®r^® |~ 

{~ªk ®r^| ®µ~ §~«®§~|k{k|®« 

^ªk {^ikÎ 7p ®rk ©¯~ª¯{ s« «®szz 

|~® {k® ^p®kª ®µ~ 

§~«®§~|k{k|®«Ï ®rk gr^sª {^· 

ªk-g~|´k|k ®rk {kk®s|q 

p~zz~µs|q ®rk §ª~gki¯ªk« 

§ª~´siki s| "ª®sgzk ÀÎ 

Prk ®kª{ ê̂ zz f~^ªi isªkg®~ª«ë 

^« ¯«ki s| ®rk §ªkgkis|q 

§^ª^qª^§r «r^zz fk g^zg¯z^®ki 

^« ®rk |¯{fkª ~p isªkg®~ª« 

®rk| s| ~ppsgkÎ 

"ª®sgzk ÇÏ §^ª^qª^§r ¿ 

Prk {kk®s|q gr^sª ~p ®rk 

*~^ªi ~p -sªkg®~ª« «r^zz g^zz 

®rk {kk®s|q ®~ ~ªikª µrk| ®rk 

{kk®s|q ®s{k s« i¯k ^|i 

~|k-r^zp ^zz *~^ªi isªkg®~ª« ^ªk 

§ªk«k|®Î Wrk| ®rk {kk®s|q 

®s{k s« i¯k ^|i ~|k-r^zp ^zz 

*~^ªi isªkg®~ª« ^ªk |~® 

§ªk«k|®Ï ®rk {kk®s|q gr^sª {^· 

^||~¯|gk ®r^® ®rk {kk®s|q 

®s{k µszz fk §~«®§~|ki ~| ®rk 

«^{k i^·Ï §ª~´siki ®r^® |~ 

{~ªk ®r^| ®µ~ §~«®§~|k{k|®« 

^ªk {^ikÎ 7p ®rk ©¯~ª¯{ s« «®szz 

|~® {k® ^p®kª ®µ~ 

§~«®§~|k{k|®«Ï ®rk gr^sª «r^zz 

ªk-g~|´k|k ®rk {kk®s|q 

p~zz~µs|q ®rk §ª~gki¯ªk« 

§ª~´siki s| "ª®sgzk ÀÎ 

Prk ®kª{ ê̂ zz *~^ªi isªkg®~ª«ë 

^« ¯«ki s| ®rk §ªkgkis|q 

§^ª^qª^§r «r^zz fk g^zg¯z^®ki 

^« ®rk |¯{fkª ~p isªkg®~ª« 

®rk| s| ~ppsgkÎ 

1. P~ ^´~si 
is«§¯®k« 
g^¯«ki f· ®rk 
¯|gkª®^s|®· ~p 
®rk i¯ª^®s~| 
~p *~^ªi 
{kk®s|q«Ï s® s« 
«®s§¯z^®ki ®r^® 
µrk| ®rk 
^®®k|i^|gk s« 
s|«¯ppsgsk|®Ï 
®rk 
gr^sª§kª«~| 
{^· 
^||~¯|gk ®rk 
§~«®§~|k{k|
® ~p ®rk 
{kk®s|qÏ µs®r 
®rk ik^izs|k 
fks|q ®rk 
«^{k i^·Î 

2. "{k|i  
«~{k ®kª{«Î 

 

"ª®sgzk ÇÏ §^ª^qª^§r À 

*~^ªi ~p -sªkg®~ª« {kk®s|q 

«r^zz fk g~|i¯g®ki s| 

^gg~ªi^|gk µs®r ®rk ~ªikª ~p 

"ª®sgzk ÇÏ §^ª^qª^§r À 

*~^ªi ~p -sªkg®~ª« {kk®s|q 

«r^zz fk g~|i¯g®ki s| 

^gg~ªi^|gk µs®r ®rk ~ªikª ~p 

¿Î"gg~ªis|q ®~ 
êMkq¯z^®s~|« 
5~´kª|s|q 
Jª~gki¯ªk p~ª 
*~^ªi ~p 



 

 
 

Amended Article  Original Article  

Reference and 

reason of 

amendment  

f¯«s|k«« ~| ®rk ^qk|i^ ̂« 

«§kgspski s| ®rk {kk®s|q 

|~®sgkÎ 6~µk´kªÏ ®rk ~ªikª 

{^· fk gr^|qki µs®r ®rk 

^§§ª~´^z ~p ^ {^x~ªs®· ~p 

isªkg®~ª« §ªk«k|® ^® ®rk 

{kk®s|qÎ 

Ws®r ®rk ~ªikª ~p f¯«s|k«« ~| 

®rk ^qk|i^ ̂« «§kgspski s| ®rk 

{kk®s|q |~®sgk ^« ¯«ki s| ®rk 

§ªkgkis|q §^ª^qª^§rÏ ®rk 

{kk®s|q gr^sª {^· |~® ikgz^ªk 

®rk {kk®s|q gz~«ki µs®r~¯® 

®rk ^§§ª~´^z ~p ^ {^x~ªs®· ~p 

isªkg®~ª« §ªk«k|® ^® ®rk 

{kk®s|qÎ 

7p ^® ^|· ®s{k i¯ªs|q ®rk 

§ª~gkkis|q« ~p ^ *~^ªi ~p 

-sªkg®~ª« {kk®s|q ®rk 

isªkg®~ª« «s®®s|q ^® ®rk {kk®s|q 

^ªk |~® {~ªk ®r^| r^zp ~p ®rk 

isªkg®~ª« §ªk«k|® ^® ®rk 

{kk®s|qÏ ®rk| ¯§~| {~®s~| f· 

®rk isªkg®~ª« «s®®s|q ^® ®rk 

{kk®s|qÏ ®rk gr^sª «r^zz 

ikgz^ªk ^ «¯«§k|«s~| ~p ®rk 

{kk®s|qÏ s| µrsgr ®rk 

§ªkgkis|q ^ª®sgzk «r^zz ^§§z· 

{¯®^®s« {¯®^|is«Î 

-¯ªs|q ®rk §ª~gkkis|q« ~p ^ 

*~^ªi {kk®s|qÏ sp ®rk gr^sª s« 

¯|^fzk ®~ gr^sª ®rk {kk®s|q ~ª 

p^sz« ®~ ikgz^ªk ®rk {kk®s|q 

gz~«ki ^« §ª~´siki s| 

§^ª^qª^§r ÀÏ ®rk §ª~´s«s~|« ~p 

f¯«s|k«« ~| ®rk g~|®k|® ̂« 

«§kgspski s| ®rk {kk®s|q 

|~®sgkÎ 6~µk´kªÏ ®rk ~ªikª 

{^· fk gr^|qki µs®r ®rk 

^§§ª~´^z ~p ^ {^x~ªs®· ~p 

isªkg®~ª« §ªk«k|® ^® ®rk 

{kk®s|qÎ 

           Ws®r ®rk ~ªikª ~p f¯«s|k«« ~| 

®rk g~|®k|® ̂« «§kgspski s| ®rk 

{kk®s|q |~®sgk ^« ¯«ki s| ®rk 

§ªkgkis|q §^ª^qª^§rÏ ®rk 

{kk®s|q gr^sª {^· |~® ikgz^ªk 

®rk {kk®s|q gz~«ki µs®r~¯® 

®rk ^§§ª~´^z ~p ^ {^x~ªs®· ~p 

isªkg®~ª« §ªk«k|® ^® ®rk 

{kk®s|qÎ 

7p ^® ^|· ®s{k i¯ªs|q ®rk 

§ª~gkkis|q« ~p ^ *~^ªi ~p 

-sªkg®~ª« {kk®s|q ®rk 

isªkg®~ª« «s®®s|q ^® ®rk {kk®s|q 

^ªk |~® {~ªk ®r^| r^zp ~p ®rk 

isªkg®~ª« §ªk«k|® ^® ®rk 

{kk®s|qÏ ®rk| ¯§~| {~®s~| f· 

®rk isªkg®~ª« «s®®s|q ^® ®rk 

{kk®s|qÏ ®rk gr^sª «r^zz 

ikgz^ªk ^ «¯«§k|«s~| ~p ®rk 

{kk®s|qÏ s| µrsgr ®rk 

§ªkgkis|q ^ª®sgzk «r^zz ^§§z· 

{¯®^®s« {¯®^|is«Î 

             

 

-sªkg®~ª« 
?kk®s|q« ~p 
J¯fzsg 
+~{§^|sk«Ïë 
«~{k µ~ªi« 
^ªk ^{k|ikiÎ 
7| 
g~|«sikª^®s~| 
~p §ª^g®sg^zs®·Ï 
i¯ªs|q ®rk 
§ª~gkkis|q« 
~p ^ *~^ªi 
{kk®s|qÏ sp ®rk 
gr^sª s« ¯|^fzk 
®~ gr^sª ®rk 
{kk®s|q ~ª 
p^sz« ®~ ikgz^ªk 
®rk {kk®s|q 
gz~«ki ^« ®rk 
§ª~´s«s~|«Ï s| 
~ªikª ®~ ^´~si 
is«ª¯§®s|q ®rk 
~§kª^®s~| ~p 
®rk *~^ªiÏ ®rk 
p~¯ª®r s®k{ s« 
^iiki ®~ 
«§kgsp· ®rk 
^§§~s|®{k|® 
~p ^ §ª~¶·Î Prs« 
§ª~´s«s~| 
«®s§¯z^®k« ®r^® 
®rk 
^§§~s|®{k|® 
«r^zz ^§§z· ®rk 
§ª~gki¯ªk« 
~¯®zs|ki s| 
"ª®sgzk Â ~p ®rk 
+~{§^|·í« 
ª¯zk«Î  Wrk| 
®rk 
gr^sª§kª«~| ~p 
®rk *~^ªi s« 
~| zk^´k ~ª p~ª 



 

 
 

Amended Article  Original Article  

Reference and 

reason of 

amendment  

"ª®sgzk Â «r^zz ^§§z· {¯®^®s« 

{¯®^|is« ®~ ®rk «kzkg®s~| ~p 

®rk ik§¯®· ®~ ^g® s| §z^gk 

®rkªk~pÎ 

 

^|· ªk^«~| s« 
¯|^fzk ®~ 
k¶kªgs«k ®rk 
§~µkª« ~p ®rk 
gr^sª§kª«~|Ï 
®rk §ªk«sik|® 
«r^zz i~ «~ s| 
§z^gk ~p ®rk 
gr^sª§kª«~|Ï 
~ªÏ sp  ®rk 
§ªk«sik|®  
^z«~ s« ~| 
zk^´k ~ª p~ª 
^|· ªk^«~| s« 
¯|^fzk ®~ ^g®Ï 
f· ^ isªkg®~ª 
ik«sq|^®ki f· 
®rk 
gr^sª§kª«~|Ï 
~ªÏ sp ®rk 
gr^sª§kª«~| 
i~k« |~® {^yk 
«¯gr ^ 
ik«sq|^®s~|Ï 
f· ^ isªkg®~ª 
kzkg®ki f· ^|i 
pª~{ ^{~|q 
®rk{«kz´k«Î 

"ª®sgzk À¾ /|p~ªgk{k|® ^|i 
^{k|i{k|®  
ÝB{s®®kiÞ 
Prk Æ®r ̂ {k|i{k|® µ^« 
^§§ª~´ki f· ®rk *~^ªi ~p 
-sªkg®~ª« ~| ?^ªgr ¿ÀÏ À¾ÀÂÏ 
®rk| «¯f{s®®ki ®~ ®rk 
Nr^ªkr~zikª«í ?kk®s|q ~| ?^· 
ÀÆÏ À¾ÀÂÎ 

"ª®sgzk À¾ /|p~ªgk{k|® ^|i 
^{k|i{k|® 
ÝB{s®®kiÞ 
 

"ii ®rk ªk´s«s~| 

rs«®~ª·Î 
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Power Wind Health Industry Incorporate d  
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Attachment 5. 
Independent AuditorsƋ Report 
and 2023 Parent Company 
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Attachment 6. 
Independent AuditorsƋ Report 
and 2023 Consolidated 
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